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WELCOME 
NEW  MEMBERS 

    Brand Reg. Mid.          Prem. 
 BP b*  2.1000 2.2460 2.5470 

 Citgo b*  2.0904 2.2585 2.5177

 Exxon b*             2.0991 2.2447 2.5336 

 Gulf b*  2.0935 2.2390 2.5170 

 Shell  b*  2.1060 2.2782 2.5820 

    Sunoco  2.0850 2.2250 2.5133 
* 10% ethanol  

Tax of .760 cents per gallon and .011 cent 

indemnification fund & .001 cent Oil Spill Tax  are not 

included in rack price.  

Superfund tax eliminated 

RACK PRICES  9/27/18 

Convenience Store Wholesalers 

Turner Dairy………………….…………………….12 

 

Cleaning Chemicals 

APTAR Industries Garage…………………………..7 

APTAR Industries as………………….…………...11 

 

Environmental Service 

Flynn Environmental, Inc...........................................3 

Groundwater Environmental Service Inc…………..10 

 

PRARA ADVERTISERS 

Full page  $900 

 1/2 page  $600 

 1/4 page  $450 

 1/8 page  $330 

 Insert (one mailing)  $100  

Insurance 

Bulava & Associates....................................................7 

 

Jobbers / Distributors 
Bradigan’s..................................................................13 

Reed Oil……………………………………………...5 

 

General Contracting 

Bolger Brothers, Inc…………………………………9 

 

 

EMERGENCY 

SPILL KIT 

$39.95 
Kit contains:  

5lb. Lite Dry  

2 48” socks  

8 absorbent pads  

2 pair gloves  

2 hazardous waste bags 
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PRESIDENT’S PAGE 
BY: JEFF DECKER 

It is hard to believe it is already October. Do you know what that means? It is time for our 

annual General Membership meeting which is on Tuesday, October 9th. We will have two 

great speakers this year, Wayne Ratesic from APTER Industries and Bob Koch from CCAC.  

Refer to page 8 for more details. Please consider attending, there will be much information. 

 

Also, October will bring out all those cute little ghosts and goblins. Be careful and mindful while driving be-

cause they will be so excited to receive their tricks or treats they may not see vehicles. Have a fun and safe 

Halloween. 

 

PRARA would like to wish a 243rd birthday to the U.S. Navy. Some might be surprised to learn that the offi-

cial birthday of the United States Navy is October 13, 1775. The U.S. Navy will celebrate their birthday on 

Saturday, October 13th, 2018. Thank you for all that served and is still serving in the U.S. Navy.  
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SSDA-Service Station Dealers of America and Allied Trades 
September 18, 2018 
 On September 10th, the Ways and Means Com-

mittee released the text of the three bills that will comprise 

"Tax Reform: 2.0". Last week, the House Ways and 

Means Committee voted to approve the package. 

Initial estimates are that the combined trio of bills would 

cost approximately $657.4 billion over ten years. 

Here's what's in the three bills: 

Protecting Family and Small Business Tax Cuts Act of 

2018 (H.R. 6770), est. cost $631 billion: 

 This bill is targeted at making the individual tax 

changes from the 2017 Tax Cuts and Jobs Act, which 

are currently set to expire in 2025, permanent. Among 

the major individual provisions made permanent 

would be the new individual tax brackets, the ex-

panded standard deduction and child tax credit and the 

increased estate and gift tax exemptions. The bill 

would also make permanent the $10,000 aggregate 

cap on the state and local tax (SALT) and property tax 

deductions, which has already begun to brew opposi-

tion from some Republican members from high tax 

states who are concerned that supporting the bill could 

place them in a risky position come November. 

 The bill would also make permanent the new Section 

199A deduction for qualified business income from 

pass-through entities. The IRS issued proposed regu-

lations earlier this summer. Overall the proposed regu-

lations are disappointing because they are quite tax-

payer unfriendly, particularly with respect to prevent-

ing privately owned companies from separating lines 

of income in order to maximize the 20% deduction 

and using trusts to accomplish the same result. SSDA-

AT will be submitting comments to IRS with respect 

to our concerns. The comments will discuss the un-

necessary level of complexity introduced by the pro-

posed regulations.  SSDA-AT will also encourage IRS 

to expand the numbers of privately owned businesses 

that can take advantage of the section 199A deduction 

rather than doing the opposite by reducing the pri-

vately owned businesses that fall within its purview. 

Additionally, SSDA-AT will ask Congress to further 

modify the provisions of Section 199A in Tax Reform 

2.0 by increasing the threshold amount. This change 

would accomplish two important goals - first, it would 

allow more small business owners to take advantage 

of the 20% deduction and second, it would remove 

more taxpayers from the complexity inherent in Sec-

tion 199A, particularly when a business owner's tax-

able income exceeds the threshold amounts. 

Family Savings Act of 2018 (H.R. 6757), est. cost $21 

billion 

 This bill incorporates a number of the provisions 

drawn from the Senate's Retirement Enhancement 

Savings Act of 2018 ("RESA") that we have previ-

ously reported on. Fortunately, the bill does not in-

clude the proposed provision from RESA that SSDA-

AT has opposed which would eliminate the stretch 

IRA and force non-spouse beneficiaries to take funds 

out of an inherited IRA within five years. 

 A big element of the Family Savings Act is providing 

changes to the rules for multiple employer plans 

(MEPs), to expand the types of groups that can come 

together and sponsor a plan. These changes would be 

in line with the objective of the President's Executive 

Order on MEPs that we reported on earlier. These pro-

visions should not be confused with the multi-

employer pension plan issues which deal with union 

plans and have been causing major problems to large 

and small businesses. The MEP is designed to be a 

cost effective way to allow a small business to spon-

sor a plan without much fiduciary responsibility. 

 The bill would also create a new universal savings 

account that would look much like a Roth IRA into 

which individuals could contribute up to $2,500 per 

year to grow tax free. Unlike in a traditional IRA, un-

der the terms of the bill, the savings in such an ac-

count could be removed without restriction and with 

tax on withdrawn earnings. 

 The bill includes a provision that would allow parents 

to withdraw up to $7,500 from their retirement ac-

counts within a year of the birth or adoption of a child 

without facing a penalty. This provision is different 

from but somewhat parallel to the Economic Security 

for New Parents Act (S.3345) which Senator Marco 

Rubio (R-FL) recently introduced and which would 

allow new parents to fund up to two months of leave 

by drawing on Social Security benefits and delaying 

their future Social Security eligibility date. 

 Finally, among many other smaller changes, the bill 

would also eliminate the maximum age for IRA con-

tributions, eliminate the required minimum distribu-

tion (RMD) requirement for retirement accounts with 

less than $50k in them and expand Section 529 

(college savings) plans by allowing the funds to repay 

student loans. 

American Innovation Act of 2018 (H.R. 6756), est. cost 

$5.4 billion 

 The bill would allow businesses to deduct start-up 

costs up to certain limits and then amortize additional 

costs beyond the limit over 180 months. According to 

the terms of the bill, the deduction will be available 

for C corporations as well as for partnerships and S 

corporations. 

The House Ways and Means Committee began marking 

up the bills on September 13th. Speaker Paul Ryan (R-

WI) has stated that the plan is to have the full House vote 

on the bill before the end of September. As we previously 

reported, even if the package of bills passes the House, it 

is very unlikely that the Senate will take them up until 

after the elections. 

What's in the Tax Reform 2.0 package?  
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Quality GASOLINE and TRANSPORT Service Since 1972

Great Reputation, Competitive Pricing

Celebrating 25 Years of Dependable Service to Independent 

Gasoline Retailers in Western PA

Contact Ron Rotolo 724-333-5964

Branded/Unbranded Gasoline, E85, Bio Diesel, On Road/Off Road, Kerosene

Email:  ronr@reedoil.com

CCAC WEST HILLS CENTER 

1000 MCKEE ROAD 

OAKDALE, PA 15071 

412-241-2380  

Emission Inspection 

October 23,25,30,Nov 1 

December 11,13,18,20 

 

State Inspection 

October 8,10,15,17 

November 27,29,Dec 4,6 
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What Deters Consumers From Joining a Loyalty Program 

Convenience Store News 

8-2-2018 

ST. PETERSBURG, Fla. — Being asked for too much information, lengthy enrollment proc-

esses and concerns over the investment required to take advantage of a points program all factor 

into consumer hesitation to join loyalty programs. 

Kobie Marketing’s recent report, Loyalty in the Age of the Connected Consumer, reveals that 

half of consumers are deterred from joining loyalty programs. Of these consumers, 26 percent 

say that brands ask for too much information or that the enrollment process takes too long, and 

22 percent say it takes too long to earn or redeem points.  

Loyalty program consumers want convenience and flexibility. The main reason they join is to 

collect and redeem points for rewards (86 percent), while 36 percent join to redeem points for 

discounts and prizes.  

If there are too many purchases required to earn and redeem points, one in four shoppers will 

refuse to join a program.  

As for how consumers want to collect their points, 22 percent would be most willing to join a 

loyalty swipe card program, 15 percent would sign up for store credit cards, and 11 percent are 

most in favor of points-based mobile app programs. 

"Consumers now have more options at their fingertips than ever, and they want products and 

services whenever, wherever and however they've come to expect them," said Dave Andreada-

kis, chief strategy officer at Kobie Marketing. "While we found price to be a driving factor in a 

consumer's decision to make repeat purchases, the customer experience is paramount before, 

during and after the point of sale. With this in mind, marketers should focus on engaging early 

and often; delivering tiered rewards with earlier, smaller redemption opportunities; and encour-

aging simple sign-ups in the beginning." 

The Loyalty in the Age of the Connected Consumer report, available for downloadhere, also 

contains the following insights: 

 51 percent of consumers are actively engaged with three or more loyalty programs; 

 45 percent of consumers don’t want to interact with "invasive" or "annoying" technology 

when shopping a brand; 

 66 percent of consumers are most likely to make in-store purchases; and 

 90 percent of consumers think their favorite brands are communicating with them the right 

amount. 

http://www.kobie.com/connectedconsumer/
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Consultants / Insurance Brokers 

Join the growing number of PRARA members 

who insure with Bulava & Associates. 
Bulava & Associates values our professional affiliation with the Petroleum Retailers and Auto Repair 

Association -- and the opportunity to provide business insurance protection to members like you.  

If your business is already insured through our agency, we thank you and pledge to continue working 

hard to earn your trust!  

If you’re not currently insured with us, why not join the growing number of your PRARA associates 

who place their confidence in Bulava & Associates to protect their hard-earned assets?  

For more Information, contact us today 

www.bulavainsurance.com   (724)-836-7610  Fax (724)-836-7626 
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PETROLEUM RETAILERS & AUTO REPAIR ASSOCIATION 

81st Anniversary 

General Membership Meeting 
  

Tuesday, October 9, 2018 
  

7:00 pm 

Grand View Golf Club 
1000 Club House Drive 

North Braddock, PA 15104 
RSVP required by October 3, 2018 

 

 

 

 

 

 

 

 
 

Buffet dinner is $30.00 per person, which can be made payable to PRARA 

and mailed with your reservation to: 

1051 Brinton Rd., Suite 304, Pittsburgh PA  15221 
  

Name _________________________________ Phone _________________________ 
  

Business Name _________________________________________________________ 
  

Address _______________________________________________________________ 

City _____________________________ State_________ Zip ____________________ 
  

Telephone _________________________ Fax________________________________ 
  

Names of people attending ________________________________________________ 
  

                 ________________________________________________ 

Enclosed is a check in the amount of $______________________ 
  

If you have any questions or need more information, 
Please call the PRARA office at (412) 241-2380 

You will not want to miss this year’s General Membership Meeting!!! 

Speakers: 

Wayne Ratesic-APTER Industries 

TOPIC: Forecourt Cleaning & Heavy Duty Degreasing 

Bob Koch-CCAC 

TOPIC: Changes to the PA Safety Inspection, Emission Certification and 

Emission Recertification Classes, Test Taking Skills 



9 

PRARA NEWS       October 2018         

Pennsylvania Petroleum Association 
9-24-2018 

 The Department of Environmental Protection 

Wednesday launched new grant and rebate programs for zero-

emission vehicle (ZEV) charging and fueling stations to in-

crease options for ZEV owners and encourage more people to 

consider these clean vehicles for their next car. 

 The application period opens September 20. Applica-

tion deadlines are 4:00 p.m. on January 25, July 15, and De-

cember 16, 2019. 

The application period is continuous until funds are ex-

hausted, and vouchers will be issued on a first come, first 

served basis. All applications from each period will be re-

viewed. 

 Businesses, nonprofits, government agencies, and 

other organizations are eligible to apply. 

 The funding comes from Pennsylvania’s $118 mil-

lion settlement with Volkswagen Group of America for cheat-

ing on U.S. Environmental Protection Agency emissions 

tests. 

 The grants and rebates are available through 

the Driving PA Forward initiative. The goal of the initiative is 

to permanently reduce nitrogen oxide (NOx) pollution from 

vehicles. 

 “Electric vehicles reduce air pollution that can trigger 

asthma attacks and other health issues, especially in children 

and elderly residents. Reducing tailpipe emissions also helps 

Pennsylvania attain and maintain air quality standards,” said 

DEP Secretary Patrick McDonnell. “I’m excited to make 

electric vehicles more feasible for Pennsylvania residents by 

expanding the network of charging stations available.” 

 Up to $3 million in grants is available for acquisition, 

installation, operation, and maintenance of ZEV fast-charging 

equipment and hydrogen fuel cell equipment through 2019. 

 Grants are awarded as reimbursements after com-

pleted projects, with a maximum amount of $500,000. The 

amount awarded depends on the charging or fueling capacity 

of the proposed equipment. 

 Another $3 million is available in rebates for Level 2 

(240-volt) charging stations for 2018. Stations can be located 

on publicly accessible, government-owned or non-

government-owned property or at workplaces or multi-unit 

dwellings that are not publicly accessible. 

 Successful applicants will receive a rebate voucher 

that may be redeemed once project work is complete. Appli-

cants will have 180 days to complete projects. 

 Mobile source emissions in Pennsylvania account for 

nearly half of NOx pollution, which can lead to ground-level 

ozone formation and poor air quality. Children and elderly 

residents are especially susceptible to health impacts such as 

asthma from poor air quality. 

 Applicants will find program guidelines, eligibility 

requirements, instructions, and links to the online applications 

at the Driving PA Forward initiative webpage. 

 
 

 

 

 

 

 

 
General Contracting:  C-Store Site work, New construction, Additions 
 

Petroleum Construction:  Complete New Installation, Tank top Upgrades, Dispenser Replacement. 

Canopy’s, Underground Tank Installation and Removals. 
 

Sales: With a long list of products to meet your every need.  Gilbarco, Passport, Veeder Root, OPW, 

Franklin Fueling, Husky just to name a few. 
 

Service:  Gilbarco, Passport, Veeder Root and Passport 
 

Site Inspections: 
 

For more information or a competitive free quote contact our Pittsburgh Office 724-602-7882 

Reggie Barnett 

rbarnett@bolgerbrothers.com  

Bolger Brothers, Inc 

1028 Burns Ave. 

Altoona , PA 16601 

Phone: 814-944-4059 

Fax: 814-944-8766 

PA DEP’s Driving PA Forward Offers Grants, Rebates For Electric Vehicle Charging Stations 

http://www.depgis.state.pa.us/DrivingPAForward/
http://www.depgis.state.pa.us/DrivingPAForward/
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Convenience Store News 

8-30-2018 

NEW YORK — Generation Z, the teens of today and 

the consumer powerhouse of tomorrow, is shunning 

drives to retail malls in favor of walkable trips to 

neighborhood convenience stores. 

 Engagement Labs’ Gen Z: The TotalSocial 

Generation study offers insights on Gen Z’s prefer-

ences as consumers by looking at their conversations 

about brands on social media and in the real world.  

 Among the preferences revealed in the study is 

that there's a shift happening to a preference for 

"around the corner retail" in place of destination re-

tail. This is benefiting "neighborhood" convenience 

stores and drugstores. 

 7-Eleven is up by more than 300 percent 

among Generation Z in terms of frequency of conver-

sation, while Aldi's, Walgreens and CVS are also pos-

ing double- and triple-digit gains. On the other hand, 

the biggest declines seen among teens since 2013 are 

Nordstrom, JCPenney, Kohl's, Macy's, Kmart, Sears 

and TJ Maxx.  

 Part of the reason Gen Z is finding neighbor-

hood convenience stores more attractive is their lack 

of enthusiasm for driving, as rideshare services like 

Uber continue to thrive, along with increased use of 

bicycles and public transit for transportation. Accord-

ing to Engagement Labs’ study, the conversation lev-

els for automobiles have fallen dramatically among 

this generation. 

 Also of note is that Gen Z wants the ability to 

hang out at the chains they frequent for meals. Instead 

of taking advantage of the speed of in-and-out fast-

food service, today’s teens would rather go to a loca-

tion that enables them to sit down and enjoy their 

food with friends.  

 "We call Generation Z a TotalSocial genera-

tion because they are socializing both online and off-

line. They have more consumer conversations than 

older consumers, but it's not just a digital phenome-

non. They are talking more face-to-face about prod-

ucts and services as well," said Ed Keller, CEO of En-

gagement Labs. "We are also seeing major shifts from 

the teenagers of five years ago, indicating that Gen Z 

is a very different type of generation, with long-term 

implications for marketers." 

 By 2020, Generation Z is expected to account 

for 40 percent of all consumers, making it vital for 

retailers to pay attention to what’s important to them 

— and not so important to them. 

 The generation’s favorite brands are iPhone 

and Apple, while beverage brands Coca-Cola and 

Pepsi are down in conversations, by 21 percent and 49 

percent, respectively.  

 "Gen Z is highly social, online and offline, 

with greater conversational engagement than adults in 

most consumer categories," added Keller. "As impor-

tant as the trends may be, there are plenty of brands 

that are succeeding despite them. No matter which 

category you're in, the key to connecting with Genera-

tion Z is to listen — and learn."  

Generation Z Shows Preference for 'Around the Corner Retail' 
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National Retail Groups Oppose Proposed Swipe Fee Suit Settlement 
 Pennsylvania Petroleum Association 

9-24-2018 

 Visa and Mastercard reached a tentative settlement of 

the now 13-year-old antitrust lawsuit brought by a class of mer-

chants challenging the “interchange fees” charged by the compa-

nies. The settlement includes a $6.2 billion fund to compensate 

merchants for the interchange fees charged by Visa and Master-

card, which allegedly violated the antitrust laws. 

 The proposed settlement has been widely criticized by 

the National Retail Federation and other groups representing 

merchants because it contains no provisions to restrain the ability 

of Visa and Mastercard to continue to charge what the class of 

merchants believes are artificially high interchange fees. 

 The lawsuit alleges that Visa and Mastercard used their 

vast market power to fix the fees charged to merchants on con-

sumer credit card transactions. The proposed settlement comes 

on the heels of a Court of Appeals rejection of a previous multi-

billion-dollar settlement in which all class members had to give 

up their rights to sue Visa or Mastercard in the future, even if the 

practices that formed the basis of the class action continued. 

 In order to prevent a settlement that was unfair to mer-

chants, the court required the class to be divided into two sepa-

rate classes (with different attorneys representing each class), 

one seeking money damages for past actions and one seeking to 

curb the alleged illegal price fixing in the future. 

 The new proposed settlement provides billions of dol-

lars to pay for past practices but does nothing to prevent the 

same allegedly illegal price fixing from continuing. Anyone who 

participates in the settlement by claiming a piece of the $6.2 bil-

lion fund must agree not to sue Visa or Mastercard for a period 

of five years. 

 The proposed settlement will have to be approved by 

the New York federal district court in which the lawsuit is pend-

ing. There is likely to be substantial opposition to the settlement 

from merchants and trade associations who claim the settlement 

does nothing to change the pattern of illegal price fixing that 

caused the lawsuit to be filed. 

 It is also likely that the settlement will be challenged by 

the Nation’s largest retailers (e.g., Starbucks, Lowes, Walmart 

and others) who opted out of the previous settlement and pursued 

their claims against Visa and Mastercard separate from the mer-

chant class. 

 Even if the settlement is approved by the court, there is 

the possibility that the approval will be challenged in an appeal 

to the Second Circuit Court of Appeals. For these reasons, the 

fate of the now tentative settlement will not likely be decided 

this year and may be delayed even longer. 
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Convenience Store News 

9-19-2018  

SILVER SPRING, Md. — The Food and Drug Ad-

ministration (FDA) unveiled a new target for its "The 

Real Cost" campaign: electronic cigarettes. 

 The Real Cost Youth E-Cigarette Prevention 

Campaign is aimed at nearly 10.7 million youth, aged 

12-17, who have used e-cigarettes or are open to try-

ing them. The initiative features advertising on digital 

and social media sites popular among teens. The 

agency is also placing posters with e-cigarette preven-

tion messages in high schools across the nation. 

 "[The U.S. Department of Health and Human 

Services (HHS)] is committed to comprehensive ef-

forts to protect America's youth from the dangers of 

using any tobacco or nicotine-containing products. 

We congratulate the FDA on the launch of this new, 

hard-hitting campaign about the risk of addiction and 

other health consequences that can result from youth 

using e-cigarettes," said HHS Secretary Alex Azar. 

 "This public education campaign will reach 

teens directly and complement the aggressive steps 

the FDA is taking to crack down on the sale and mar-

keting of e-cigarettes to minors," Azar added. 

 With its tagline, "Know the Real Cost of Vap-

ing," the campaign aims to educate youth that using e-

cigarettes, just like cigarettes, puts them at risk for 

addiction and other health consequences. The mes-

sages highlight that nicotine can rewire the brain to 

crave more nicotine, particularly because adolescent 

brains are still developing, according to the FDA. 

 Other messages highlight that e-cigarettes, 

among other things, can contain dangerous chemicals. 

 The ads will run on age-verified digital plat-

forms such as YouTube, Spotify, Pandora, Facebook 

and Instagram, as well as "The Real Cost" campaign 

website and are targeted to reach teens with digital 

media and printed prevention messages in a school 

environment. 

 This includes using location-targeted advertis-

ing around high schools nationwide and placing e-

cigarette prevention content on educational platforms 

that are typically accessed by students during the 

school day. Posters also will be placed in at least 

10,000 high school bathrooms, and additional materi-

als for students and educators will be distributed to 

schools, in collaboration with Scholastic and Students 

Against Destructive Decisions (SADD), the agency 

said. 

 "The FDA has a successful track record of us-

ing compelling, science-based public education cam-

paigns to encourage kids to rethink their relationship 

with tobacco and is bringing the same approach to 

these new efforts to prevent youth use of e-

cigarettes," said Mitch Zeller, director of the FDA's 

Center for Tobacco Products. 

 "E-cigarette use among youth is a tremendous 

concern and this new campaign will allow us to effec-

tively communicate the dangers of these products to 

teens. Public education is a critical component of our 

ongoing work to prevent youth use of tobacco prod-

ucts and complements our enforcement and regulatory 

efforts to protect kids," Zeller added. 

 In April, the FDA introduced its Youth To-

bacco Prevention Plan as a key piece to its efforts to 

keep e-cigarettes and vapor products out of the hands 

of underage users. 

 In its latest move, the agency announced it is-

sued more than 1,300 warning letters and fines to re-

tailers who illegally sold e-cigarette and vapor prod-

ucts to minors during "a nationwide, undercover 

blitz" of retail stores and online sites this summer, 

as Convenience Store News previously reported. 

FDA Launches New Comprehensive Campaign Targeted at Youth E-Cigarette Use 

https://csnews.com/fda-unveils-enforcement-approach-marketing-vaping-products
https://csnews.com/fda-unveils-enforcement-approach-marketing-vaping-products
https://csnews.com/fda-cracks-down-e-cigs-historic-enforcement-effort
https://csnews.com/fda-cracks-down-e-cigs-historic-enforcement-effort
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FDA Cracking Down On Underage Sale Of E-Cigarettes By Retailers 

Pennsylvania Petroleum Association 

9-17-2018 

 On Wednesday, Food and Drug Administration (FDA) Commissioner Scott Gottlieb declared teen use 

of electronic cigarettes an “epidemic” and said the agency would be addressing the issue with “the largest coor-

dinated tobacco compliance effort in FDA’s history.” 

 The FDA is considering taking certain actions including forcing an immediate removal of certain fla-

vored e-cigarettes from the market as well as possibly changing its compliance policy that extended the dates 

for manufacturers of some flavored e-cigarettes to submit applications for premarket authorization. 

 E-cigarettes have become popular with American youth over the past year. Therefore, in an effort to re-

duce underage use of e-cigarettes, the FDA sent letters to manufacturers of five e-cigarette brands often used by 

youth users, including Juul, Vuse, MarkTen XL, Blu and Logic, requesting that they implement plans to limit 

youth access to their products within 60 days. 

 Failure to do so or not showing a good-faith effort “could mean requiring these brands to remove some 

or all of their flavored products that may be contributing to the rise in youth use from the market until they re-

ceive premarket authorization and otherwise meet all of their obligations under the law,” according to the FDA 

statement. 

 In April, the FDA announced a new initiative called the Youth Tobacco Prevention Plan that would curb 

the underage sale and youth use of e-cigarettes. 

The FDA also sent more than 1,300 warning letters and fines to retailers found to be selling vapor products to 

minors in an attempt to crack down on the underage sale of e-cigarette products. 

 The FDA has issued forty warning letters to brick-and-mortar retailers in one week alone this summer as 

a first step toward eliminating underage use of e-cigarettes. 
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ACCOUNTANTS 

ATM 

ATTORNEY 

ENVIRONMENTAL TANKS & 

UPGRADES 

INSURANCE 

COMPUTERS 

CONSULTING 

ENVIRONMENTAL TANKS & 

UPGRADES 

Flynn Environmental, Inc.  

Michael Flynn-Pittsburgh, PA 

800-690-9409 

 

Groundwater & Environment Svc. Inc. 

Jon Agnew 

Cranberry Township, PA 

800-267-2549 ext. 3636 

 

Letterle & Associates, LLC 

Lou Letterle-Allison Park, PA 

412-486-0600 

 

Shockey Excavating 

George Shockey 

724-282-3669 

 

George I. Reitz & Sons 

Sandy Crawford 

East Pittsburgh, PA 

412-824-9976 

 

McRo Construction Inc. 

Donald Rothey Jr. 

Elizabeth, PA  

412-384-6051 

MEMBER TO MEMBER SERVICES 

  BJAAM Environmental, Inc. 

  Beaver, PA 

  724-544-7486 

 

  S.I.S. 

  J.R. Bachor-Tarentum, PA 

  724-224-1220 

 

  Environmental Compliance Svc, Inc. 

  Brian Pine-Export, PA 

  888-483-7310 

 

 

 Bulava & Associates 

 Joe Bulava-Greensbug, PA 

 724-836-7610 

 

 Pinnacle Group LLC 

 Kirk Haldeman- Pittsburgh, PA 

412-816-1000 

 

 

  

 J.E. Robinson 

 Murrysville, PA 

 412-423-1093 

 

 

 ATM Cash World 

 Tom Ranallo 

 Pittsburgh 

 800-937-3169 

 

 

Andrew Klaber 

Chartwell Law Offices 

Sewickley, PA 

412-741-0600 

Apter Industries 

Rick Gobel-McKeesport, PA 

412-672-9628 

 

 

 

Computer Solutions 

Dick Norchi-Allison Park, PA 

412-369-8896 

 

 

Creek Run LLC 

Dean Johnson-Canonsburg, PA 

412-419-2981 

 

Enviric, Inc. 

Victor Unger-Bairdford, PA 

724-265-5100 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-224-1220 

We have noticed some of the calls to the PRARA office from 

landlines are not making it to the office. The caller 

is being told the phone number is no longer in 

service or being routed to somewhere else and then 

being disconnected. If this happens, please use a 

cell phone to call the   office. The problem isn’t 

our line but some of the other landlines trying to reach the 

PRARA office. This problem only happened a few times. Sorry 

for any inconvenience this may cause. 

CLEANING CHEMICALS 
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George I. Reitz & Sons, Inc. 

Sandy Crawford 

East Pittsburgh, PA  

412-824-9976 

 

Bolger Brothers 

Reggie Barnett-Altoona, PA 

724-602-7882 

Kleen-line 

412-466-6277 

Bolea Oil Products 

Robert Bolea-Coraopolis, PA 

412-264-1130 

 

Bradigan’s Inc. 

Andy Bradigan-Kittanning, PA 

724-548-7654 

 

Center Independent 

Doug Friend 

724-622-4835 

 

Countywide Petroleum 

Kevin Forsythe-Pittsburgh, PA 

412-576-2601 

 

Cross America Partners 

Don  Meade 

412-780-5480 

 

Glassmere Fuel Service 

Dell Cromie-Tarantum, PA 

724-265-4646 

PARTS CLEANER 

PARTS/PETROLEUM EGUIP 

PETROLEUM 

PETROLEUM 

REMODELING 

SITE INSPECTION &  

TECHNICAL SERVICES 

TAXES 

USED TIRE PICKUP 

UNDERGROUND STORAGE TANK/

LINE TESTING 

MEMBER TO MEMBER SERVICES 

Kehm Oil Company 

George Kehm-Oakdale, PA 

412-921-5200 

 

Oil Service, Inc. 

Joe Schmidlin-Pittsburgh,PA 

412-771-6950 

 

Purvis Brothers Inc. 

Mack Purvis-Mars, PA 

724-625-1566 

 

PPC Lubricants 

Dave Ondik 

412-719-0063 

 

R&W Oil Products 

Richard Smith 

McKeesport, PA 

412-678-6121 

 

Reed Oil Company 

Ron Rotolo-New Castle, PA 

800-922-5454 

 

 

McRo Construction Inc. 

Donald Rothey Jr. 

Elizabeth, PA 

412-384-6051 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-279-3360 

 

Enviric, Inc. 

Victor Unger-Bairdford, PA 

724-265-5100 

 

George I. Reitz & Sons, Inc. 

Sandy Crawford 

East Pittsburgh, PA 

412-824-9976 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-224-1220 

 

 

 

Robinson Young & Associates 

412-423-1093 

 

 

 

Penn Turf 814-696-7669 

Dan’s 724-529-7621 

Liberty 888-868-0097 

 

 

 

 

Enviric, Inc. 

Victor Unger-Bairdford, PA 

724-265-5100 

 

George I. Reitz & Sons, Inc. 

Sandy Crawford 

East Pittsburgh, PA 

412-824-9976 

 

ATTENTION 
PRARA Members 

The board minutes will be made available upon the members request. 

The board minutes will no longer be published in the monthly newsletter. 
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Business Hours: 

Monday 8:30-3:30 

Tuesday 8:30-3:30 

Wednesday 8:30-3:30 

Thursday 8:30-3:30 

Friday  Closed 

Contact: 

Phone: 412-241-2380 

Fax:  412-241-2815 

www.prara.com 

 

  

Petroleum Retailers & Auto Repair Association 

1051 Brinton Road Suite 304 

Pittsburgh PA 15221 

Upcoming Events 

General Membership Meeting    Oct 9 

Calendar of Events 

Columbus Day    Oct 8 

General Membership Mtg Oct 9 

U.S. Navy Birthday         Oct 13 

Halloween          Oct 31 


